Strategy Evaluation Checklist

Criterion

Believable Core
Logic

Sustainable Market
Principles

Mathematically Likely
to Succeed

Robustness Against
Commercial Hype /
Funnel

Sound Risk
Management &
Quantitative
Modeling

Status

X

Notes

Explores legitimate empirical studies on
weather impacts across league tiers, but
commits a classic ecological fallacy by
conflating seasonal calendar months (October
vs. February) directly with rain vs. dry match
conditions.

Weather and pitch drainage data are standard
inputs for quantitative pricing models; however,
market makers on betting exchanges
dynamically price weather and team style long
before kickoff.

Lacks expected value (+EV) validation.
Showing that a league averages $+0.22$ goals
in wetter months does not prove profitability
unless the exchange Over/Under price is
lagging behind the true distribution.

Contains a direct mid-roll commercial
acquisition pitch for the paid Goal Profits
membership (using promo code YouTube for a
20% discount).

Offers no executable entry/exit triggers, no
Poisson distribution adjustments, no
temperature/wind multivariate controls, and no
sample validation details.



Practical Relevance 1 Provides interesting qualitative context on pitch
for Traders quality differences across pyramid tiers, but

cannot be traded mechanically as presented.

BS Factor Rating: 61 /100

(100 = Sound, mathematically robust, and achievable; 0 = Totally unbelievable, unsustainable,
and guaranteed to fail)

Summary & Score Justification

This video by Goal Profits (Does Rain Mean More Goals? A Study of English Football) explores
the relationship between weather, pitch infrastructure, and goal distributions across the English
football pyramid and major European leagues.

Key Breakdown of the Analysis:
1. The Pyramidal Pitch Infrastructure Hypothesis:

o

Premier League & Championship: Highlights that modern hybrid pitches,
sub-air vacuum drainage systems, and undersoil heating neutralize surface
degradation, resulting in no statistically meaningful change in goal output during
rainfall.

League One, League Two & National League: Argues that lower league
grounds with traditional soil bases deteriorate in wet weather, increasing
defensive errors, goalkeeping handling errors, and unpredictability ($+0.22%
goals per match / $\approx +6\%$ Over 2.5 frequency).

Continental European Leagues: Cites studies showing heavy rain in La Liga,
Serie A, and Bundesliga reduces passing efficiency and attacking speed,
decreasing goal expectancy by $\approx 0.08$ goals per match.

2. Methodological & Statistical Flaws (-24 pts):

o

Conflating Seasonality with Precipitation: Comparing October (autumn) to
February (mid-winter) to prove "rain effects" ignores critical confounding
variables: fixture congestion, pitch wear from frost/snow, tactical fatigue, and
temperature changes. A rainy match in February was not compared directly to a
dry match in February.

The Market Price Omission (+EV Deficit): In sports trading, identifying that
lower-tier games in wet months average $2.67$ goals vs. $2.45% in dry months is
irrelevant unless the Betfair market fails to adjust. Exchange liquidity and
bookmaker algorithmic models already shorten Over 2.5 goal prices in
high-scoring environments.

3. Commercial Conversion Funnel (-15 pts):

o

The video serves primarily as a content-marketing funnel to direct viewers into
the paid Goal Profits software subscription.
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